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Arctic Whirlpool 

A successful urban strategy is not to invent the new but to transf orm the existing. 

Instead of defining the water front of Hammerfest by a new element  - the so called 

“Golden Mile” - our proposal suggests to discover the potential of the existing: up to 

now a dark, narrow street in the back of the old fishing industry , Strandgata has 

nevertheless the potential to become the beating heart of Hammerfest.

When the planned demolition work has been carried out, Strandgata will be open 

towards the sea and turn into an urban street with shops and weather-protected 

facilities on the one side and the wild nature of the Barents Sea on the other . This 

should be the moment for the town to rethink the concept of the street carefully and 

not to screen off Strandgata from the waterfront again.

Three lines define the character of Strandgata: the line of shopping, the line of traffic 

and the line of the water edge. Up to now these three lines are running parallel. They 

form a one-mile long and rather boring promenade. By intertwining these lines a new 

and exciting waterfront with a unique sequence of small-scale urban plazas could be 

created. Traffic is a natural element in such an urban environment. The sound of the 

cars will melt with the sound of the wind and the sea.Before
The lines of shopping, traffic 
and quay are running 
parallel. The urban scenery 

After
The interwining lines create 
sequences of small scale 
urban plazas.












